Savanta:

If Millennials are old,
and Gen Z are young,
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VP & Youth Practice Lead
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Millennials

The disappointed generation
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GRS WORLD
The Spicn Gils by
Poter Robathan
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Buying a house
1990 vs. 2020
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house price
£237,834
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£57,726
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905 average UK

household income
£20,448
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Gen Z

Starting point is distrust
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Distrust in the
government
is at an all time

high
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Gen Z

Rewrite the rules
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110)'
Gen Z prefer to pay
by phone as much as
by card

Source: State of the Youth Nation - Savanta



LEARN

40% of Gen Z prefer searching for things on
TikTok and Instagram over Google Search
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FUN
51% of Gen Z try to

eat clean as much
as possible
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Source: State of the Youth Nation - Savanta
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9 out Qf 10 kids are
1nﬂuenc ing purchase

Source: NRE. decisions
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Savanta:

Savanta is the full-service global market research and data insight
company that helps businesses make better decisions.

London New York Amsterdam

60 Great Portland Street 666 Third Ave Weteringschans 165
London 7th Floor 1017 XD

W1W 7RT New York NY 10017 Amsterdam

UK USA Netherlands

better.decisions@savanta.com
+44 (0) 20 7632 3434
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